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Overall comments 

This is a much improved and more methodical approach to an assignment. 

Close attention is given to the text, but there’s some jumping to conclusions 

prior to the evidence or argument that gets you there. Try to work more 

steadily towards a conclusion.  

 

Feedback on assignment 

The Warburton’s  ‘Thins’ advert was an excellent choice for this  

assignment as it is not only laden with connotations it is also the  kind of 

example that Barthes himself might have chosen (suggesting that some 

genres of advertising – culinary ones perhaps more than others - have 

changed very little since the 1950s). Your inclusion of headings in the 

essay was very useful as a means of  structuring your account, thereby 

making communication more coherent. Furthermore, defining the elements 

of Barthes’ diagram served as an economic guide to his manner of analysis 

– though this, as you say, did prove rather demanding 

 



With those factors in place, your reading of the advert identified a number 

of connotations that are specifically designed to appeal to the consumer – 

as flagged in the Williamson quote. On the whole you tended to construct a 

critique of the advert through linguistic  rather than iconic connotations. 

Here Barthes’ analysis of the Panzani pasta advert in his essay ‘The 

Rhetoric of the Image’ serves as a model. Food on a table can generate 

two or more sets of connotations -  domestic (set in  the kitchen since food 

best whets the appetite when freshly prepared) and artistic (since the16th 

century food on a table has been seen as still-life). You picked out two key 

features of the image – the cutting board and the depth of field of the 

photograph. In order to be consistent with the ‘family’ aspect of the 

linguistic message I would think the setting is in a domestic kitchen rather 

than a pub. Moreover, the depth of field and the cropping of the  picture 

bring the sandwich close to us. Therefore, it would seem the overall 

connotation is  intimacy, close relations, neighbourliness and a cosy 

reliability first and foremost. Indeed the slogan suggests the sandwich is 

given rather than sold.  The artistic connotation is less direct and perhaps 

comes down to a kind of sensuous equivalence between the taste for food 

and a taste for art. These signs do indeed ascribe a social class to the 

spectator / consumer which you rightly identify. However, at times you 

seem to project a class reading onto the advert before submitting it to close 

examination.  

Barthes, following Saussure, thought a scientific account of meaning or 

signification was credible. We now know better, but there are nonetheless 

robust ways of reading to achieve a reliable account of a text. Projection is 

inevitable to some degree but it is always best to stay close enough to the 

text to be able to test one’s initial impressions. In the first ten or so lines of 

the ‘family’ paragraph you seem to jump too quickly to the idea that the 

slogan amounts to class division. In his essay ‘The Great Family of Man’ 



(Mythologies) Barthes argues that ‘family’ is taken to be a universal unifying 

concept in a way that obscures differences. This seems to be the way the 

word is used in the advert, but to regard this as obscuring class divisions 

needs more evidence.  

The connection between the slogan ‘truly, madly, thinly’ and the film 

certainly confirms the middle class status of the consumer and contributes 

to the artistic  associations of the ‘still–life’. I wonder though, why you didn’t 

raise this as a gender issue merely by asking whether the advert is directed 

towards women. If the scene is a kitchen and the food just prepared who 

might the sandwich be for? And whilst Rickman was in the news, the 

protagonist of the film is Stevenson’s character (the  film is quite old so the 

age-range of the consumer can be figured out as well).  

It is certainly interesting that you picked up on the notion of aspiration since 

previous Warburton’s adverts presented the loaf of bread as a working 

class signifier – albeit with the homespun myth of the simple life. So 

perhaps the present advert is also an instance of Warburton’s aspiration to 

make inroads into a different part of the market.      

 
  
Feedback on reflective commentary 

You would expect me to quibble about the use of the first person in the 

reflections. I merely think the writer is at the service of the writing rather 

than the other way around – many would disagree. That aside you 

identified some significant issues with the theoretical language that the 

course deploys. Here it would be useful to propose answers to such 

difficulties. For example you might say ‘Since the language is more  

challenging, perhaps I should use a glossary.’ 
 

Learning Logs/blogs 



You are clearly on top of the projects as evidenced in your log. You are 

exploring ideas with  enthusiasm which will pay dividends as the course 

unfolds, but do check carefully that you have a proper grip on some of the 

trickier terms – deconstruction for instance. 
  
Suggested reading [where appropriate] 

 Barthes ‘The Rhetoric of the Image’ in Image, Music,  Text 

Pointers for the next assignment 
● Reflect on this feedback in your learning log. 
●  Distinguish identity, self and subjectivity 
●  Read Hegel on recognition in his book Phenomenology of Spirit (or a good account of 

this e.g.  in the Internet Encyclopedia of Philosophy 
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